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The Bar Around The Corner: Network of Bar Leaders

Name of Association:  Network of Bar 
Leaders
Address: P.O. Box 1081, New York, 
NY 10150
Website: www.networkofbarleaders.org
Founded: 1981

Number of Members: Forty-six mem-
ber bar associations

Vision: The Network of Bar Leaders 
(“The Network”) is charting a course to 
“Raise the Bar” on the services we pro-
vide to our members for this decade.  

Purpose: The Network is the legal 
community’s most diverse institution. 
The Network provides a forum for the 
exchange of information and ideas and 
serves as a vehicle for joint action on 
issues of mutual concern and pending 
legislation. 

It is a coalition of 46 member bar 
associations dedicated to bringing 
together the leadership of the diverse 
bar associations of the greater New 
York Metropolitan area. Bar leaders 
and executive directors from these 
associations comprise the Network’s 
membership. 

Brief History: Formed in 1981, our 
members include each of the five county 
bar associations around New York City, 
numerous citywide and statewide spe-
cialty groups, specialty bar associations 
dedicated to every field of practice, as 
well as ethnic and religious bar associa-
tions. Because of its great diversity, the 
organization is often called upon to 
express a consensus opinion on behalf of 
the organized bars in matters affecting 
the legal community as a whole.

During the 2010 - 2011 bar year, the 
Network joined NY1, The New York 
Times and Common Cause to sponsor 
the Attorney General Debate televised 
on NY1. After that debate, we held a 
legislative forum, CLE programs, a 
State of the Judiciary presentation by 
Chief Judge Jonathan Lippman, and a 
forum on WikiLeaks.

What is your association’s goal for 
next month? Next year? For the 2011 - 
2012 year, the Network will focus on 
the impact of the financial downturn 
on the legal community. Our members 
are very concerned about the possible 
deleterious impact of the crisis on the 
practice of law and the provision of 
legal services.

The first significant impact is on 
access to justice. We are concerned that 
the budget cuts will reduce access to 
justice for the most financially vulnera-
ble, as well as the middle class. The 
second significant impact is on gradu-
ating law students. The contraction of 
the legal job market, as well as the shift 
to using non-law firms to provide legal 
services, is reducing the opportunities 
for future lawyers to learn how to 
practice law.  

What are your association’s most 
important current projects / initiatives? 
The strong foundation of services that 
we provide to our members includes:

1. On-Point Programming – Holding 
regular monthly meetings in mid-
town Manhattan that provide an 
opportunity for members to net-
work, share ideas, and obtain valu-
able, pertinent information.

2. Website Resource – Our webpage 
is a central source of information 
about member programming 
across metropolitan New York 
City.

3. Regular Communication – Every 
two weeks, the president publishes 
a “President’s Update” via email to 
alert our leaders to events and 
issues of importance.

In addition, the Network will con-
tinue to provide on-point meetings 
focusing on information our members 
can use to improve the management of 

their associations. Topics range from 
running a 501(c) organization and 
obtaining corporate funding, to 
fostering greater inclusion of diverse 
members in the bar and providing 
pro bono services.  

The 2010 – 2011 leadership of the 
Network includes: Taa Grays, presi-
dent; Kathryn Salensky, first vice 
president; Gordon Eng, treasurer; 
Neysa Alsina, recording secretary; 
Bahaati Pitt, corresponding secretary. 
Executive Council members are 
Justice Kelly O’Neil-Levy, Mary 
Lacerenza, Lois Woll, and Eliza 
Filipowski. ◆

Community leaders—Network of Bar Leaders First Vice President Kathryn Salensky 
(left) and President Taa Grays lend the Network’s support to a debate during the 
2010 political season. 

Viewers of the television show, 
“The Good Wife,” recently saw a well-

played-out example of 
how professionals can 
interact when legal 
counsel and crisis com-
munications intersect.  

For those who are 
not regular viewers, 
the show is centered on 
a law firm in Chicago 
that has a crisis man-

agement/crisis communications sub-
sidiary. In this episode, Eli Gold, the 
crisis manager, is approached by an 
organization of cheese manufacturers 
when some school children become ill 
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Communications and legal counsel must work as a team in a crisis
after eating a particular brand of 
cheese.

Eli insists that the suspect cheese 
manufacturer also retain the law firm 
and one of its partners, Diane 
Lockhart, so that their relationship 
may be covered by attorney-client 
privilege.  

Eli then follows the tried-and-true 
crisis communications playbook: 
acknowledge the crisis, admit your 
role in it, lay out your plan for correct-
ing the situation and assisting the vic-
tims and get past the crisis as quickly 
as possible.

Diane, the lawyer, takes exception. 
The client can’t admit anything, she 

says, nor can he apologize. He’ll only 
be giving ammunition to potential 
plaintiffs in litigation. At every stage, 
in connection with every statement, the 
debate continues. They agree that the 
cheese company’s CEO can say he’s 
sorry that children have become ill, 
that his heart goes out to their families 
and that he’s going to investigate. But 
he won’t refer to or apologize for his 
own company’s actions. 

The media seize on his refusal to 
apologize or acknowledge culpability, 
and the debate continues, even as the 
firm seeks to determine the cause of 
the cheese’s contamination.

Even though detail and nuance took 

a back seat to dramatic effect (and this 
was a television show, not a real-life sit-
uation), the interaction between legal 
and communications counsel was 
interesting to watch.  It is that type of 
interaction that is crucial in any real-
life crisis situation. In high-profile cri-
ses, lawyers need to consider 
reputational risks, and communica-
tions professionals need to consider 
legal risks. What’s most important is 
not whether one or the other has the 
upper hand in driving the communica-
tions process, but that both are 
involved and constantly bearing in 
mind the other’s concerns.
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