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About Peter: 35+ years experience in Unscripted
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Scale, Scale, Scale: How can the channels compete?
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Content framework: Middle is hollowing out…
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Takeaways
• Premium is taking off.

• Director-led docs.
• Big brands + A-celebs.
• Netflix leads.
• But volume shrinks.

• Middle-range :
Special, limited series + 
repeatable series are 
shrinking fast.

• Online video :
Value is evaporating.
Free mostly.
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Sliders 4 Ways…
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https://youtu.be/uRU7d0WjC3A

Hands & Pans 
• Tasty: 2.5 YO online food 

brand.
• Developed a simple food 

video format. 
• 90 million FB followers 

in US
• Sliders: 200 million FB 

views. 

v
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Tasty laps Food Network
• 2.5 times FB engagement
• Despite 25 year history
• And Food’s proven success 

in developing Talent 



Does Tasty eat Discovery valuation??
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Decline by a thousand cuts
• DISC valuation fell after Scripps deal 

One factor is that native online niches 
will continue to slice value off 
established 24 x 7 networks.


